
The mission of Divine Chocolate Limited is to improve 
the livelihood of smallholder cocoa producers in 

West Africa by establishing their own dynamic brand 
proposition in the UK chocolate market, thus 

putting them higher up the value chain.
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a fairtrade company co-owned by cocoa farmers



I am proud to present the annual 
report and accounts for the year 
to 30 September 2008.

In 2007 – 2008 the company had 
another year of strong growth. Sales
were up 16% to £12.4 million and 
our chocolate bars are more widely
available than ever before. The 
warning however was in the bottom
line. Pre-tax profits fell by 25% to
£461,679. The reasons are not hard 
to find. Competition was fierce, 
margins were squeezed, exchange
rates fluctuated and ‘the market’ 
became a volatile and difficult place
to be. It is greatly to the credit of
Sophi Tranchell and her team that 
the company celebrated its tenth 
anniversary in excellent shape and 
I thank them for all the hard work 
they did during the year. 

Sales and profits are only one 
measure of our success. Divine
Chocolate’s mission is to improve 
the livelihoods of West African 
cocoa farmers by creating a branded
chocolate proposition that puts 
farmers higher up the value chain. 
It follows that farmers earn several 
income streams from Divine 
Chocolate. Increased volumes of 
Fairtrade cocoa sales mean increased
social premiums. Increased turnover
means that the company spends
more money on ensuring the integrity
of our supply chain, and often farmers
are beneficiaries of this money. In the
past year we supported education
programmes, funded work with sugar

and other cocoa growers, and 
supported Kuapa Kokoo’s democratic
structures. And, of course, there are
dividends. I am delighted that for the
third consecutive year the Board has
recommended payment of a dividend. 

I am sad to report the retirement of
Kwabena Ohemeng Tinyase from our
board. A survivor from the original
board of directors, Mr Ohemeng has
served the company and the cause of
Fairtrade for more than a decade. His
resignation from our board coincides
with his resignation after 15 years as
Managing Director of Kuapa Kokoo
Ltd. I am delighted to have worked
with him, glad to know him and proud
to call him a friend. His wisdom, 
expertise, humour and unlimited 
energy will be much missed. On 
behalf of the board I offer him our 
sincere thanks and wish him well 
in his new endeavours. 

At the same time I look forward 
to working with the new MD of 
Kuapa Kokoo Ltd., Mr Kwasi 
Aduse-Poku who joined the 
board in September 2008. 

In the years to come the tenth 
anniversary of Divine will be 
remembered for being the year that
our idea of farmer ownership finally
came of age. From the outset we 
said that one thing which set Divine
apart was that it was part-owned 
by cocoa farmers – but what did 
ownership really mean? Initially it
meant control and empowerment.

Farmers were owners; farmers sat 
on the board and were part of every
decision the company made. Later 
it meant increased revenues. Kuapa
Kokoo owns 45% of the company; 
it is the largest shareholder and 
receives the greatest share of 
distributed profits. And, latterly, 
it meant access to capital. 

In these extraordinary times, when
governments are ‘bailing out’ banks
for unimaginable sums, ‘access to
capital’ seems like a quaint idea. For
Kuapa Kokoo, what it means is this:
to trade cocoa Kuapa Kokoo needs 
to borrow money. Interest rates in
Ghana fluctuate around 20%. In
Britain, interest rates are a quarter 
of that – or less. But farmers have
previously had no access to it 
because they lacked both collateral
and ‘hard’ currency earnings. Divine
Chocolate has changed that. By the
year end, Kuapa Kokoo had secured
a loan using part of their holding in 
Divine as collateral, a deal that will
save them hundreds of thousands 
of dollars a year. 

For us the year ahead will be 
challenging. Pressure on prices and
margins will continue, and already 
we have seen new entrants into the
market. But I am confident that 
Divine Chocolate remains the best
chocolate proposition in the market
and that through their company 
farmers will prosper as never before.

Sandy Balfour April 2009.

Chairman’s Report
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Divine Worldwide

Divine continues to grow its presence and pursue its mission 
worldwide – both in terms of growing sales territories, and the 
impact on the smallholder farmers who benefit from their stake 
in the business. The new company in USA is flourishing, and 
Americans in all walks of life are taking the Divine story to their 
hearts. The 2% of Divine turnover that is earmarked for producer 
support and development was deployed on a range of projects at
Kuapa Kokoo, and is also now helping cocoa farmers in Sierra 
Leone to establish their own Fairtrade supply chain.  Key to 
making the Divine story resonate with consumers everywhere is the
opportunity to connect more directly with producers. As well as 
ensuring as many people as possible can actually meet cocoa farmers
every year, we are also making short films of Kuapa farmers telling their
own stories of how Fairtrade and owning Divine impacts on their lives.

Divine in the USA
It has been a second great year of
trading for Divine USA. We’ve seen
continued strong growth in sales, 
with a 100% year on year increase.
Cecilia Appianim and Cecilia Donkor
travelled to the US from Ghana 
and together we toured around the
country presenting Divine's story to
retailers, community groups, student
organisations and more. The Cecilias
were excellent ambassadors and they
proved to be efficacious sales people
too, helping to secure listings in 
some of the leading specialty 
grocery chains across the USA.  

This year we have introduced seasonal
products to Borders bookstores in 
the USA and achieved over 1,000 
new store listings. Divine Chocolate 
also participated in the Sundance Film 
Festival and found a new fan in actor
Mekhi Phifer who is best known for his
role of Dr Greg Pratt in US hit series ER!

Filming in Ghana
In November we went out to Ghana
with photographer and filmmaker Kim 
Naylor who has now become one of
the leading recorders of cocoa farming
worldwide. Divine’s aim is to enable a
closer connection between producers
and consumers – and the objective of
the trip was to make some films which
bring farmers’ lives and experience to
life for chocolate lovers here in the UK
and around the world. We made six
short films featuring four farmers, the
daughter of a cocoa farmer, and an
employee of Kuapa Kokoo Ltd which
focused on six benefits of Fairtrade
and ownership of Divine – the well, 
education, women’s empowerment,
‘best of the best’ cocoa, the recorder,
and democracy and good business.
They are now live on our website – and
have been shown across UK and USA
to illustrate the unique Divine story. 

This is just the start – we are exploring
more ways to connect Kuapa farmers
and consumers in a more continuous
dialogue.

Producer Support and Development
In 2007/8, the Producer and Support and Development (PS&D) programme 
continued to work with Kuapa Kokoo and also provided support to Kasinthula 
Cane Growers’ Trust in Malawi, and Kpeya Agricultural Enterprise, a small 
cooperative of cocoa farmers in Sierra Leone.  

Kuapa Kokoo’s R&D Department undertook a major information campaign to provide 
training on Fairtrade principles, update records and promote better understanding of 
the organisation. A workshop was held for elected representatives of the National 
Executive and Area councils, as well as a training programme for women members 
to promote greater participation in the union, and greater cooperation among women.

The PS&D also worked to strengthen governance procedures and update records
in preparation for the annual Fairtrade inspection, and to support its management, 
while they successfully recruited a new Managing Director. 

In Malawi, the PS&D continued to work with the sugar cane growers who supply the 
cane for Divine’s sugar.  With support from the PS&D, Kpeya Agricultural Enterprise
gained Fairtrade certification (the first Fairtrade certified organisation in Sierra Leone).
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Kuapa farmers Cecilia Appianim and Cecilia Donkor in USA



Divine Nationwide
Divine is not only about delicious chocolate – it is also about doing business differently.
This means working in partnership with a wide variety of other brands and organisations 
to create new business and marketing opportunities for everyone’s mutual benefit. As a
company owned by farmers, it also means the farmers speaking for themselves, and 
taking an active role in explaining why a more equitable relationship between North and
South is both possible and desirable.  As well as another memorable Fairtrade Fortnight
farmers’ tour, we orchestrated a host of distinctive events courtesy of some wonderful 
and enjoyable collaborations with partners both old and new. 

Divine Events
This year Divine organised a new area 
at the popular Thames Festival. The 
Fairtrade Village, sponsored by The 
Co-operative, brought together stalls
from eight of the leading Fairtrade brands
selling an assortment of Fairtrade goods
including chocolate, candyfloss, fruit,
wines and coffee. Visitors enjoyed
browsing the stalls and learning more
about the Fairtrade London Campaign
whilst listening to jazz music played by
live bands and school musicians. 

In October Divine offered a week of
pure chocolate indulgence during 
National Chocolate Week, the annual 
celebration of real chocolate which 
Divine co-sponsors.  We collaborated
with restaurants, hotels, venues and
shops all over the UK to offer some 
special Divine experiences, giving as
many people as possible the chance to
sample great chocolate, and hear the 
Divine story, as well as announcing some
delicious new Divine products. 

We hosted a “Divine and Wine” tasting
session for 200 delegates at the New
Wine Annual Conference in July and

sampled Divine chocolate on a grand
scale for the 20,000 festival goers at
Greenbelt Christian arts and music 
festival in August.

Divine on Show
There are a number of consumer shows
each year where Divine has proved an
enormous hit. In November we headed for
the BBC Good Food Show, at the NEC 
in Birmingham - an opportunity to meet
thousands of chocolate lovers, excite
some loyal fans with new  flavours and
make many new converts. Later at Spirit
of Christmas in London we did a roaring
trade with our lovely Christmas range. We
once again had the opportunity to give a
talk at the Destinations show in January -
a taste of Divine proving very popular as
visitors fuelled their wanderlust. There
were many more shows throughout 
the year where, courtesy of friends 
and Fairtrade partners, Divine had 
a presence on other stands, and in cafes
and goodie bags.

Divine also exhibits at a number of trade
shows - which this year included Caffe
Culture, the NEC Food & Drink Expo and
The Union Show.  They provide good 

forums for meeting old and new 
customers, and, particularly at The Union
show - getting great feedback about how
popular Divine is with Student Unions.

Fairtrade Fortnight 2008
One of the highlights of the Divine year is welcoming farmers from Kuapa 
Kokoo here in the UK to tour with us for Fairtrade Fortnight.  This year we 
dubbed it the "Chocolate Makes the World go Round" tour, and set off to 
participate in events in London, South West England, Wales, Ireland and Northern
Ireland, where the farmers met schoolchildren, shoppers and retailers, church
groups and local businesses, government officials and Fairtrade activists. 

This year Kuapa Kokoo farmers Kojo Aduhene-Tano and Paul Ayepah (our first
male farmer visitors for Fairtrade Fortnight!) made excellent ambassadors for
Kuapa Kokoo and Divine. They travelled around sharing their stories of how 
Fairtrade, and owning a chocolate company, has changed their lives – and in 
turn discovering how much we love chocolate here in the UK.

Highlights of this year’s tour for Kojo and Paul included discovering cocoa
growing in the UK at the Eden Project, meeting a large number of mayors 
(and trying on their regalia!), as well as hundreds of schoolchildren who loved
hearing about life in Ghana and seeing real cocoa pods for the first time.
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www.fairtradelondon.org.uk

London’s Fairtrade
City Campaign
MD of Divine, Sophi Tranchell has
been appointed Chair of the London
Fairtrade Steering Group. The 
steering group has been charged 
with promoting Fairtrade across the
capital with the ultimate aim of 
London becoming the world’s largest
Fairtrade city by the end of 2008. 

Sophi said: “I am delighted that 
people all over London are doing 
their bit to support Fairtrade. We 
want London to be the biggest 
Fairtrade city in the world, making 
this magnificent and historic city 
a celebration of, and testament to, 
how trade can be done with dignity
and respect.”

C A P I T A L
THE WORLD’S LARGEST FAIRTRADE CITY

Poetry 
Competition
Now in its sixth year, the Divine/ 
Christian Aid Poetry Competition 
continues to attract thousands of 
entries from children and adults 
from all over the country. This year 
acclaimed children’s author, Michael
Morpurgo headed up the judging 
panel for the final selection. 

Writing on the theme Chocolate 
Makes the World Go Round, 
contrasting the lives of chocolate 
lovers and cocoa growers, there were
some wonderful evocative poems. 

Faith Lucas (age 13), of Penwortham
Girls High School was one of the 
winners in the 12-16 age group with 
her poem 'Chocolate Money'.

Chocolate Money

Chocolate money, chocolate coins
Chocolate through and through
Chocolate is just chocolate
That’s all it is to you.

You want the cheapest chocolate
But you don’t know what this means
You might as well use chocolate money
To buy my cocoa beans

You like the taste of chocolate
Chocolate pounds and chocolate pence
Someone somewhere is making money
But it doesn’t make any sense

I work hard through the days
And sometimes even nights
But I still don’t get a fair deal
Equality and rights

We can’t live on chocolate money
We don’t want handouts or aid
We want the right price for our cocoa
And an offer of Fairtrade.

Now we have a lifeline
With real money we can cope
Fairtrade came to our rescue
Divine gave us hope

Faith Lucas

Divine's sister brand Dubble had 
a fantastic year inspiring even more 
great ideas from young people.

The tastiest website in the world, 
dubble.co.uk, got even tastier with 
the exciting new addition of a great 
new challenge, codename MISSION:
POSSIBLE. 

The MISSION:POSSIBLE action 
pack provides young supporters with 
everything they need to engage their
local communities and families with 
Fairtrade and Dubble. It was developed 
in collaboration with Comic Relief and 
inspired by Dubble’s young Fairtrade 
activists, Dubble Agents, who wanted
more ‘missions’ to help them change 
the world ‘chunk by chunk’!

Two children from Kuapa Kokoo 
farming families, Dubble Agent Kizito
(Stephen) and Dubble Agent 
Eskumbrical (Joycelyn), came to the UK
to launch MISSION:POSSIBLE as part of
the 2008 Fairtrade schools conferences.

This year also saw the unveiling of
‘Choca Monkey’ - the online game built
by top media designers, Atticmedia.
‘Choca Monkey’ was created by 13-year
-old Grace Conium, and was the winning
entry for the ‘DubbleClick’ computer
game competition.

The game was passed on virally 
throughout the network of thousands of
Dubble Agents and beyond, responding
to the message “Don’t break the chain…
fast forward the game”! 

Gareth Thomas, Minister for Trade and
Development, commented, "Young 
consumers are to be congratulated for
their increasing interest in supporting
Fairtrade projects. I have to congratulate
the DubbleClick computer competition
winner Grace Conium."

Dubble continues to bring Fairtrade 
to the youth market in a popular 
and delicious way and to support 
our Dubble Agent community to take 
action and create ‘choc'n'change’!

Sign up as a Dubble Agent at:
www.dubble.co.uk 

Play ChocaMonkey at: 
www.dubbleclick.co.uk

Young people take on a MISSION:POSSIBLE!
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Divine Nationwide
Divine Makes the News
Divine enjoyed some excellent seasonal and new product coverage 
in the consumer press, and as always, a fantastic round up covering
Fairtrade Fortnight. There is still a great appetite for stories about the 
different ways Fairtrade works. We were particularly pleased with a major
colour feature in The Independent (December 2007) by Rose Skelton –
who stayed in Bayerebon3 village for several days with photographer
Aubrey Wade. Together they created a rich and beautifully observed
picture of life in the village and the reality for cocoa farmers. Kevin
Gould’s diary of Kuapa Kokoo life in Waitrose Food Illustrated was
also an excellent piece. Sophi Tranchell’s appointment as a Social
Enterprise Ambassador and invitation to join Gordon Brown’s Council
for Social Action led to a series of articles in the business press.

Social Media
For the second year running Divine ran a blog during Fairtrade Fortnight –
recording a diary of all the travelling, events and experiences of the two Kuapa
farmers Paul Ayepah and Kojo Aduhene Tano. We want to explore social media
like this as yet another way to bridge the gap between producers and con-
sumers. The films we made in Ghana also appeared on YouTube, as did a really
nice little animated ‘Divine story’ created for us by Anwyn Beier.
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Divine Awards
We were delighted that in 2008 we were named top 
‘Ethical Business’ at the prestigious Observer Ethical 
Awards, presented in association with Ecover. 

Shortlisted for this category with fellow Fairtrade business Equal Exchange, and
www.walkit.com, Divine was selected unanimously by an impressive panel of judges 
including the high profile personalities Colin Firth, Jon Snow and Natalie Imbruglia, 
as well as ethical experts including Juliet Davenport of Good Energy and Sian Berry 
of the Green Party. 

The international business college Huron University (now renamed Hult University) 
also honoured Divine with their first annual award to a business in recognition of its 
social mission and success as an ethical business model. 

It was also great to add two product awards in 2008 – the Good Housekeeping
Favourite Fairtrade Product award – voted for by Good Housekeeping’s large 
and influential readership, and the Peta ‘Proggy’ best vegan product award for 
Divine’s Mint Dark Chocolate bar.

Divine
Advertising
For the latest campaign, which 
appeared in national supplements,
lifestyle and ethical media, Divine 
revisited the extremely striking 
images of young women from 
the Kuapa community. 

Choosing a new selection of images
from the original shoot, ad agency
St Lukes refreshed the messages 
to communicate all the ways 
Divine makes you feel good.

From the 'Divine Chocolate
Story' created by Anwyn Beier



Divine Growth

Divine export 
sales grew by 
60% to £850,000
in the last year and we now have
sales in nine territories across 
the globe. Holland is our most
valuable export market and Divine
products are increasingly popular
across Scandinavia, particularly
our innovative seasonal products.
Charging for Divine products in
euros also helps us mitigate our
exchange rate exposure. 

Our strategy is to get more Divine, to more people, in more places! 
To this end we continue to grow our reach and sales across Europe 
and beyond, and take great pleasure in ensuring that you can find 
Divine in all sorts of places you’d expect to buy your chocolate treat – 
and some where you wouldn’t! Our steady growth – still at 16% 
year on year – is also down to ensuring we keep coming up with 
new and irresistible products for all tastes and occasions…
When isn’t the right time to enjoy something Divine!

New from Divine
It was a particularly spectacular year for new product launches,
including new seasonal products, new gift ideas and a 
sensational new bar!  For Christmas 2007 we introduced luxury
hand finished chocolates in an elegant black box, available 
exclusively in Waitrose and Borders book shops nationwide.  
The new chocolates were a hit, so we developed more boxed
chocolate offers for the following Christmas season - introducing
milk and white chocolate truffles.  We doubled our Easter range
with a new Milk Chocolate egg (with added mini eggs) - a big
success in Boots and Morrisons - a chic handbag filled with milk
mini eggs which sold out through Waitrose and Lakeland, and 
a new bag of dark chocolate mini eggs for grown-up egg hunts.
The quintessential taste of high summer was the inspiration 
for Divine's White Chocolate with Strawberries bar, a very 
moreish combination, which arrived in time for Wimbledon.



Divine People
Sara Barron, having worked for some time with us to coordinate 
development of the Dubble website and community, joined the staff
as Dubble HQ Producer. Rosanna Mayhew joined us in the role of 
PR Assistant, fresh from working with Virgin on charity initiatives, 
and we also welcomed Simone Lindsay as our new receptionist.

Trading Visions is the educational and
campaigning charity set up to build
on the award-winning Fairtrade 
education work undertaken in 
partnership between Divine Chocolate,
Comic Relief and Kuapa Kokoo. 

We have had a busy and inspiring
year. Trading Visions and Comic 
Relief worked together in 2007 to 
install satellite broadband internet 
access to two Kuapa Kokoo 
supported schools in Ghana. This 
enabled us to begin a new strand of
our education work focusing on using
video conferencing to scale up 
face-to-face contact between young
people in the UK and in Ghana.

The video conferencing sessions 
we have run throughout the year 
at schools and events have been
amazingly successful and have 
often had a profound impact on 
the young people involved.

“This experience will change our 
lives forever as we have seen how
pupils in another country very 
different from ours live, and the 
differences and similarities between
our lives. As a result of this we feel 
it is our duty to buy Fairtrade goods
whenever they are available.” 
Report by Year 10 pupils at Ogmore 

Comprehensive School, Bridgend

In February 2008, Trading Visions 
accompanied ITV Wales to Ghana to
film four short news programmes on
Kuapa Kokoo and Fairtrade, which
were aired during Fairtrade Fortnight
in Wales. One of the programmes 
focused on our first ever video 
conferencing session between 
one of the Ghana schools and a
school in Wales.

The highlight of the year was bringing
over two young people – Stephen 
and Joycelyn – from Kuapa Kokoo
communities, funded by the Fairtrade
Foundation. Stephen and Joycelyn
were great ambassadors for Kuapa
Kokoo and spoke at three large 
Fairtrade schools conferences in 
June 2008. Everyone attending
agreed they were the star attraction.

www.tradingvisions.org

Divine in New Places
Divine product listings continued to grow with increased availability
across larger retailers and suppliers. Sainsbury’s included the Dark
Fruit & Nut bar, and 3663 (the food catering supplier) listed the 
Divine Milk with Orange 45g bar. Both Waitrose and Traidcraft listed 
a selection from the Divine Delights range, and the National Trust
listed chocolate coins for Christmas 2008. Bags of Divine mini 
baked goods were stocked by Waitrose, and Divine muffins 
were selected as in-flight treats for Virgin Atlantic travellers.

Looking ahead to Divine's 10th birthday
We started to prepare celebrations for Divine’s 10th birthday – 
a proud achievement for a bold company establishing its place in
a huge and competitive market. We wanted to acknowledge and
thank the key individuals, networks and organisations that have
played a part in Divine’s extraordinary journey – and celebrate 
the farmers of Kuapa Kokoo without whom we would not be here.
The ‘Decade of Divine’ exhibition captures the story visually and 
in words – and will tour the UK during 2009.

"Happy Birthday to Divine Chocolate. I am very encouraged by the 
continuing growth of the Fairtrade movement. Divine Chocolate is 
particularly special because the cocoa workers in Ghana are represented 
on the Board of the Company. I feel proud every time I see Divine for 
sale – which seems to be more and more frequent."

Clare Short MP (ex Secretary of State for International Development, DFID 1999)



SUMMARY FINANCIAL HIGHLIGHTS – PROFIT AND LOSS ACCOUNT
For the year ended 30 September 2008

2008 2007
£ £

As restated

TURNOVER 12,376,340 10,702,365

Cost of sales (9,800,859) (8,241,624)

Gross profit 2,575,481 2,460,741

Other operating expenses (net) (2,050,457) (1,781,401)

Other Operating Income 44,982 4,327

OPERATING PROFIT 570,006 683,667

Interest payable and similar charges (108,531) (85,278)
Interest receivable 204 5,370

PROFIT ON ORDINARY ACTIVITIES BEFORE TAXATION 461,679 603,759

Taxation (131,495) (198,968)

PROFIT ON ORDINARY ACTIVITIES AFTER TAXATION 330,184 404,791    

SUMMARY FINANCIAL HIGHLIGHTS – BALANCE SHEET
30 September 2008

2008 2007
£ £

As restated

FIXED ASSETS
Tangible fixed assets 26,702 42,842
Investment in associates 504,824 446,628

531,526 489,470
CURRENT ASSETS
Stock 2,257,888 1,506,948
Debtors: amounts falling due within one year 2,247,137 1,989,608
Cash at bank and in hand 88,282 295,471

4,593,307 3,792,027

CREDITORS: Amounts falling due within one year (2,926,830) (2,376,770)

NET CURRENT ASSETS 1,666,477 1,415,257

TOTAL ASSETS LESS CURRENT LIABILITIES 2,198,003 1,904,727

CREDITORS: Amounts falling due after more than one year (1,094,739) (1,097,868)

NET ASSETS 1,103,264 806,859

CAPITAL AND RESERVES
Called up share capital 122 122
Share Premium Account 111,568 111,568
Capital Redemption Account 15,000 15,000
Profit and loss account 976,574 680,169

SHAREHOLDERS’ FUNDS 1,103,264 806,859

2008 2007
Producer 
Support £246,021 £209,500

Fairtrade
Social Premium $253,650 $213,000

Tonnes of 
beans used 1,691 1,420

Divine Accounts

These summary financial highlights 
are not the full statutory financial 
statements and therefore may not 
contain sufficient information to enable 
a full understanding of Divine Chocolate
Limited within the meaning of s240 
of the Companies Act 1985. For further
information, the full Directors’ Report 
and full financial statements, and the 
independent Auditor’s report should 
be consulted. Copies of these can be
obtained from the registered office.

Note
These statements are highlights 
from the full set of published accounts.

After exchange gain and equity 
dividend paid, retained profit for 
the year is as follows:

£
Profit after tax 330,184
Exchange gain 21,122
Equity dividend paid (54,901)

296,405

The exchange gain arose as a result 
of revaluation of overseas fixed 
assets investments and a matched 
US Dollar loan.
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A BIG THANK YOU

To all the staff, Board and everyone 
at Kuapa Kokoo.

Paul Ayepah and Kojo Aduhene-Tano 
for being excellent ambassadors for 
Kuapa Kokoo during Fairtrade Fortnight.

Photographers and designers who make 
Divine look as good as it tastes: Kim Naylor,
Aubrey Wade, Pete Pattisson, Hungry Tiger,
Kathryn Samson, Helen Mills, Chris Basista,
SS Print Solutions and GHP. 

St Lukes for great advertising campaigns. 

Uber for devotion to making our website 
truly Divine.

Volunteers at Divine

Ayo Ogunleye, Shane Thomas, Catherine
Garsed, Sarah Walpole, Ruth Gripper,
Jessica Wyatt, Olivia Forster, Natasha Lewis,
Cissy Diew, Zinah Mangera-Lakew, Grace
Hetherington, Jenny Whitaker, Ellen Hindley,
Nadia Bunce, Laura Mundy.

Divine Chocolate Limited 4 Gainsford Street, London SE1 2NE  T: 0207 378 6550  F: 0207 378 1550  

Email: info@divinechocolate.com  Web: www.divinechocolate.com  www.dubble.co.uk  www.papapaa.org

USA: Divine Chocolate Inc  www.divinechocolateusa.com  Contact Erin Gorman, CEO 

Front Cover: Photo of Beatrice Asante by Sophi Tranchell. Annual Report designed and compiled by Hand Up Media Limited of behalf of Divine Chocolate Limited.


